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REBRAND, PACKAGING & CAMPAIGN PHOTOGRAPHY

A long serving menswear client specialising in underwear and loungewear
‘using natural fabrics and a transparent, ethical manufacturing process to
createa best-in-class product. Together weachieved afull rebrand, focussing
on creating more sustainable packaging for their underwear range. This
required pulling through the rich and vibrant colours from the brand’s look
and feel and also collahorating with a supplier that could deliver the premium
tactility we desired for the packaging.

A major part of this project was producing and styling the campaign photo
shoots which played an important role in visually elevating the brand’s soft
and premium fabrics whilst delivering a sense of lifestyle.

As well as developing a range of print and packaging, this project involved
creating a range of consistent digital assets, including email marketing look
and feel, social content and ideation for web pages and collections on their
online store.
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Hamilton & Hare

Hami [tﬂn + Hare Underwsar Sleepwear Loungewear

L

made for the home

Named after the London street we call home. the Chiltern
Jacket is an unstructured blazer with a soft contemporary fit.
Features subtle side-seam pockets and an internal pocket

SHOP TODAY

recommended
for you

Jorcey Boxer - Fale Blue. £a800  Jursey Bawer- Navy £4500  Joniey Bower-LeafyGroen  £4500

EXPLORE

follow us

i @HAMILTONANDHARE

Hamilton + Hare

nolonger want to recelve these emalls?
unsubscribe hare
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BOXER SHORT
Hamilton + Hare

Hamilton + Hare

hamiltenandhare.com

JYIH SLUVLS LHO4WOD

BOXER SHORT

Modern slim fix

Classic button fiy

Cavered waistband
Hamilton + Hare

Hamilton + Hare

Men's undorwear and lolngewsar.
Dasigned with absolute comfart in mind,

hamiltonandhare.cam

\ J¥3H SLEVLS L¥O4WOD ///
\

BOXER SHORT

Maodern slim fit

Classic button fly

Covared waistband
Hamilton + Hare

Hamilton + Hare

Mean's underwear and loungewaar.

Dasignad with absolute comfort in mind

hamiltenandhare.carm
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JOBS FOR TREES' CAMPAIGN, PRINT & DIGITAL IDENTITY

KO is a yerba mate tea drink brand with a focus on sourcing from sustainable
agroforestry farms in Brazil, working closely with the farmers to make sure
what’s harvested is then replanted in abundance. The Jobs For Trees campaign
plays on the idea of putting every tree to good work, rather than killing them
off early in their life cycle.

Alongside the campaign, IK0 required fullidentity creationincluding the drinks
can design, website, and a range of D2C and 00H print assets. We wanted to
ensure customer retention so making sure we had a clear, incentivised Klaviyo
(email) campaign was key as well as creating a great unboxing experience to
make sure customers felt they could trust in the quality of the product and the

brand.
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e employ more trees to help

our farmers grow more Maté.

More IKO means more trees.
It's as simple as that.
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HELLO, HOLA!
WELCOME!

TRY FOR YOURSELF.

(O

£ @IKODRINKS

OH, AND AS A SUBSCRIBER,
WE ALWAYS GIVE YOU

ENJOYING THAT

LAST SIP?
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CREATIVE SUPPORT ACROSS PRINT & EVENTS

Regenerative agriculture trailblazers, Wildfarmed, run a farming and flour
B2B and D2C company on a mission to change the way we all consume and
produce wheat. As well and playing a role in developing their brand identity,
this project required developing a range of posters for the diverse range of
events Wildfarmed attend and host, answering to an array of audiences from
an attendee at the London Coffee Festival to a farmer looking for an alternative
solution to the conventional farming system. This case study shows just a few
of the posters created for Wildfarmed, applied across a range of image and
type treatment.

Wildfarmed
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PRESENTS

FRIDAY 4TH AUGUST 20:30-21:3@, REGEN TENT

'SPEED DATING' FOR PROGRESSIVE MINDS
(ROMANCE NOT INCLUDED)

AN IDEAS EXCHANGE (OPEN TO EVERYONE)

iN THE FORM OF QUICK FIRE CONVERSATIONS, BECAUSE THE BEST SOLUTIONS
1N THE FIELD AND IRL (IN REAL LIFE} COME FROM EMBRAGING DIVERSITY.

MYCOLOGIST, 34 OLD SCHOOL POSER, 61 LOOKING FOR THE ONH

Looking for a funghi. GSOH Looking for new wave Jump off the short-haul
needed. decomposer. weekend bireak treadmill

T'_“_,_:_-_‘_-___ withme.

BOX FE523 BOX FE1098 BOX FEEND

SERIAL SHOPPER, 56

Looking to regaincontrol.

Hand holding not necessary. For keeping me grounded.
Anyone got her number?

BOXFE&323

Bee ..\mws

Wildfarmed

FARM TYPE: FENLAND FARM, FORMERLY INTENSIVE ARABLE.

CMALLENGE: S00HA CONVENTIONALLY FARMED FENLAND ARABLE LAND HOLDING IN CANBRIDGESHIRE. THE LANDOWNER
WANTED T0 TRANSITION THE FARM AWAY FROM INTENSIVE, HIGH INPUT HIGH OUTPUT PRODUCTION AND INTO A REGENERATIVE
SYSTEM, REINTRODUCING LIVESTOCK TO THE AREA OVER TIME AND FOCUSING ON BIODIVERSITY UPLIFT, SOLUTION: N 2020
WADDESDON ENTERED INTO A FIVE-YEAR CONTRACT FARMING AGREEMENT WITH WILDFARMED FOR THE MANAGEMENT OF
KINGSLAND. IN 2021/22. THE FIRST ROTATICN UNDER THE WILDFARMED COKTRACT INCLUDED WINTER & SPRING WHEAT, SPRING
BARLEY AND SPRING DATS ALL GROWN FOLLOWING THE WILDFARMED STANDARDS. FOLLOWING CONVENTIONAL OSR, A WINTER
WHEAT AND BEAN BI-CROP WAS ESTABLISHED IN FARLY OCTOBER. IT HAD. BHE Silﬁ!.lﬂ'll CULTIVATION FOR WEED CONTROL
FOLLOWED BEING DRILLED T0 WHEAT AND BEANS IN ALTERNATE ROWS. THE CROP NEFDED NO INPUTS, ONLY ONE PASS OF A

HARROW COMB MID-MARCH. RESWLYS: IN TS FIRST VEAR UNDER W LDFAM Hﬂﬂﬁ.ﬁiﬂfm THE EARM SIGNIFICAWTLY
OUTPERFORMED OPERATIONAL AND FINANCIAL TARGETS. “OUR FARMING OPERATIONS CAN NO LONGER JUST BE ABOUT
MINING RESOURCES IN THE NAME OF PRODUCTIVITY; THEY SHOULD BE ABOUT REBUILDING THE REAL VALUE OF OUR LAND,

SOIL, WATER AND AIR. THERE'S LOTS OF
INOVATION AROUND HOW, BUT IT NEEDS TO
BE PUT INTO PRACTICE, AT SCALE. AND T MUST

REMAIN COMMERCIAL" ESTATE DIRECTOR |
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EVENT CAMPAIGNS & NPD LAUNCH

Wolfpack is an ex-rugby player owned beer brand based in West London with
their own pub spaces (called dens) as well having a range of their beers
featuring in pubs all across the country. Wolfpack requires a range of creative
campaigns throughout the year to drive footfall to their dens during sporting
events as well as creating consistent point of sale toolkits that can be
presented to wholesale clients when releasing a new or limited edition beer.
Making sure we visually communicate how these campaigns can live In
physical spaces as well 00H and on social is key to ensure Wolfpack are in the
best position to drive sales and brand awareness.

Wolfpack
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AT WOLFPAGK WE LOVE OUR RUGBY! DID WE MENTION OUR FOUNDERS WERE EX INTERNATIONAL PLAYERS
‘THEMSELVES? BEING PARTOF ATEAM IS EVERYTHING TOUS SO WHEN WE RETIRED IT MADE COMPLETE SENSE TO
DO SOMETHING WELOVED.. MANE DANGE! | GOODBEER THAT WOULD BRING PEDPLE TOGETHER,

EVERY PINT OF WOLFRACK 15 BREWED WITH THE SAME FIERCE COMMITMENT WWE SHOWED ON THE FIELD.

EMEA SECOND ROW [PA AND PAY HOMABE T0 THE POSITION AT THE HEART

STAND TALL
STAND
TOGETHER

20P PER PINT WILL BE DONATED TO THE
MOTOR NEURDNE DISEASE ASSOCIATION*

i THE MND KSSOCUATION FOCUSES OM FUNDING RESEARCH, IMPROVING
EMBAAGE THE SPIRIT OF THE WOLFPALH'S SEGOND ROW IPA ARD MAKE A POWERFUL COKTRIBUTION T0 SECOND ROW [PA 15 BREWED FOR MOMENTS OF TRIUMPH WHERE WE STAND 'NCCESS O CARE AND CAMPAGNING FOR PEDPLE LIVING WITH OR AFFECTED
MND RESEAREH AND EUPPORT. WOLFPAGK WAS FOUNDED BY INTERMATIONAL RUGEY PLAYERS AND PAYS AGAINST ADVERSITY. EXPECT THE CRIGP EMBRACE OF FLORAL HOPS AND VIBRANT NOTES, Bf MND IN ENGLAND, NORTHERN IRELAND. WIS

WALES AND
HOBAGE T THE POSITION AT THE HEART OF THE PAGH. STAND TALL, STAND TOGETHER. PERFECTLY COMPLEMENTING MATCH DAY CAMARADERE, GUNSINE, AND CELEBRATIONS. 1 MNDASSOCHTIDN.ORE 10 AND BUT MORE ABOLI THEIR WORK.

1 e () e
WD -ﬁﬁ—@ﬂ-l-— o AWOLFPACKLABER
E. L - e EWOLFPACKLABES 1

*WE WILL 6E DOWATINN 2P FRDN EVERT FINT OF DA 00" WEEY PURERAE DRRIFATHE RVRST WOULO 0UP
THTH SEFTENHEN T4 20TH DETUEED) TH THE HATOR DEURDEE MAEARE AHEGEUTION

Wolfpack 16
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BRAND IDENTITY AND D2C LAUNCH

OYL (Optimise Your Life) is a mushroom coffee brand that focuses on lifestyle
performance. With minimal identity already existing, this project was
prioritised a big push on developing the overall look and feel of the brand,
as well getting them ready for online launch across their Shopify site, social,
Amazon and email marketing.

With D2C the focus for OYL, a great packaging and unboxing experience was
Integral tocreating a credible customer experience and to build upon customer
retention. We looked to create a high end yet affordable option by using an
off-the-shelf coffee bag combined with an elevated label using bespoke blind
embossed finishing and a textured paper stock.

1)1
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DEFENCE FOCUS REWARD

4 . . WITHOUT TH WITHOUT
0”““”"“’"‘“’“”*”“" DEPLETION FORFEIT RISK

NEFEHD HUSHRION COFFEE POOG IR 3 ACTIVE MIBIROSH EOFFEE POIE

FESFRERS0® COMPATIBLE
REISHT EXTRACT : INWIWITY E 1 EDRIYCEPS ENTRACT | EHEREY
VERAN + 86T CINPASTHBLE + 1805 EONPOGTABLE VEGAN + 0BT COMPOITABLE

<ONE BHIT & DAY B ANE SHOT A DT
TONCBIERME TLLEESS: CFORCANS P ENERRT BONET

ok ko k

“A really great-tasting coffee with
no mushroom flavour.”

]I 20
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Hctive 5009

= MTIVE = [EFEWD

£3d 8n  Toous 250

IRMANCE THIS WAY »

TRY OYL Tonay »

follow us

RINKOYL

FiCLEs

foous 500g

SLEEP

w o KTVE » (€00 . FOK o

“Great-tasting coffee, with all the
incredible benefits of Mushrooms!”

20E, TRUSTPILOT

* K ok ok ok

LEAVE A REVIEW »

WE VALUE
YOUR FEEDBACK

Optimise Your Life

TAKE THE QUIZ & SAVE 20%

Active 500g a.pe  foos B0g o foous 5000

follow us

RINKOYL

o

Wil LONBER WANT TD WEGEIVE THESE EMATLAT
UNSUBSCRIEE HERE

W oYL ACTIVE OfL DEFEND

Product Kame

LET’S GET SOCIAL

(@DRINKOYL

1 s i i ki
snn T i, 1 o s 0

RINKOYL

£pa a0 Product Name ERE.BR

follow us

RINKOYL

Product Name

0L FOCUS

E6Q. BB

Mushroom Lifestyle Performance Cﬂﬁﬁ-‘_‘

Don't Make @ Change. Make a Habit.

NESPRESS0® COMPATIBLE.

o)/

SATISFACTION
WITHOUT
SACRIFICE
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185103

DEFEND. Tthsp (15) per serving. 500G

DEFENCE WITHOUT DEPLETION.

(Optimise Your Life* with OYL Defend Lifestyle Performance
Mushroom Colfee. Good for — Swerving the common cold.
A unique blend of certified organic Reishi Mashrooms and
Speciality Grade Coffee comblnes the best of both worlds

with notes of dark chocolate and roasted nuts.

OARK CHOCOLATE, ROASTED WUTS

OREANIC REISHI EXTRACT

ERAZIL, ARAEICA

SMERYING THE COMHOH COLD

INGREDIENTS: 106% SPECTALITY ERADE ARABICA COFFEE, CRBANIC
FETSHT MUSHROM EXTRACT

NUTRITIONAL FACTS: CALORTES B, TOTAL FAT BG, SO0TIM BE,

CARBCHYORATE <1G, PROTEIN 8G
5| DBS011 H 185127 ”

VISIT: DRINKOYL.COM FOLLOW: BDRINKOYL

185110
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Harnessing Focus with Amber Joseph

To perform means to stay healthy
and avoid getting sick, allowing me to
g0 about my daily activities and
pursue my goals of being a dad that's
present and a part time trail runner
without being slowed down by illness.
Defence comes first, a strong
immune system can also help me
recover quickly from any illness or
infection that I encounter.”
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Hamilton + Hare m WII.DFARMED .
m-x®
| | onezone | pd | X

ESTD . 1999

FUNKIN | =ova~r

COCKTAILS

Other Brand
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