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HAMILTON & HARE
REBRAND, PACKAGING & CAMPAIGN PHOTOGRAPHY
A long serving menswear client specialising in underwear and loungewear 
‘using natural fabrics and a transparent, ethical manufacturing process to 
create a best-in-class product.’ Together we achieved a full rebrand, focussing 
on creating more sustainable packaging for their underwear range. This 
required pulling through the rich and vibrant colours from the brand’s look 
and feel and also collaborating with a supplier that could deliver the premium 
tactility we desired for the packaging.

A major part of this project was producing and styling the campaign photo 
shoots which played an important role in visually elevating the brand’s soft 
and premium fabrics whilst delivering a sense of lifestyle.

As well as developing a range of print and packaging, this project involved 
creating a range of consistent digital assets, including email marketing look 
and feel, social content and ideation for web pages and collections on their 
online store.
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IKÓ MATÉ TEA
‘JOBS FOR TREES’ CAMPAIGN, PRINT & DIGITAL IDENTITY
IKÓ is a yerba mate tea drink brand with a focus on sourcing from sustainable 
agroforestry farms in Brazil, working closely with the farmers to make sure 
what’s harvested is then replanted in abundance. The Jobs For Trees campaign 
plays on the idea of putting every tree to good work, rather than killing them 
off early in their life cycle.

Alongside the campaign, IKÓ required full identity creation including the drinks 
can design, website, and a range of D2C and OOH print assets. We wanted to 
ensure customer retention so making sure we had a clear, incentivised Klaviyo 
(email) campaign was key as well as creating a great unboxing experience to 
make sure customers felt they could trust in the quality of the product and the 
brand.
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WILDFARMED
CREATIVE SUPPORT ACROSS PRINT & EVENTS
Regenerative agriculture trailblazers, Wildfarmed, run a farming and flour 
B2B and D2C company on a mission to change the way we all consume and 
produce wheat. As well and playing a role in developing their brand identity, 
this project required developing a range of posters for the diverse range of 
events Wildfarmed attend and host, answering to an array of audiences from 
an attendee at the London Coffee Festival to a farmer looking for an alternative 
solution to the conventional farming system. This case study shows just a few 
of the posters created for Wildfarmed, applied across a range of image and 
type treatment.
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WOLFPACK
EVENT CAMPAIGNS & NPD LAUNCH
Wolfpack is an ex-rugby player owned beer brand based in West London with 
their own pub spaces (called dens) as well having a range of their beers 
featuring in pubs all across the country. Wolfpack requires a range of creative 
campaigns throughout the year to drive footfall to their dens during sporting 
events as well as creating consistent point of sale toolkits that can be 
presented to wholesale clients when releasing a new or limited edition beer. 
Making sure we visually communicate how these campaigns can live in 
physical spaces as well OOH and on social is key to ensure Wolfpack are in the 
best position to drive sales and brand awareness.
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OYL COFFEE
BRAND IDENTITY AND D2C LAUNCH
OYL (Optimise Your Life) is a mushroom coffee brand that focuses on lifestyle 
performance. With minimal identity already existing, this project was 
prioritised a big push on developing the overall look and feel of the brand, 
as well getting them ready for online launch across their Shopify site, social, 
Amazon and email marketing.

With D2C the focus for OYL, a great packaging and unboxing experience was 
integral to creating a credible customer experience and to build upon customer 
retention. We looked to create a high end yet affordable option by using an 
off-the-shelf coffee bag combined with an elevated label using bespoke blind 
embossed finishing and a textured paper stock. 
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